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| sured by ‘manufacturers and ' retailers, nal-assembly j obs in the United States.

isn’t good enough for some. When two ma* |

-and Hyde’ Athleti¢; were accused in 1994 of -

_ .Illuslon Acavo-lntoprossuro. .- using “Made in the USA” labels on shoes
S A : thhChm&sesoles they launched a politi-

When dom “Made m the USA” rlot,, ‘ml oountcxattack Thtg'rem'mted members |

mmnwhatltsays? S~ of ngrssto help define down the stan-
| ! When makers. of athletlc shoes, hand dard. Other businesses joined if, many ar-
¢ools and other. products’ use the label to guihg' that .a mere 50% U.S. content was
" |.cloak imnnrtad content :And thatsabout enoughNIO call a nroduct U.S-made.-
tohappenona scale, Balance and others say that by us-
" The Federal Trade’ chmlss,on, pm- |&|mported parts, they amable to keep fi-

wants to relax standards for using the label, Uniions reply that eroding the made-in-the-
| 2 Under guidelines announced fus week, USA definition permits more jobs to move
25% of ab| cycl e or lawn mower, for exam- offshore, Either way, protecting U.S. jobsis
. | ple, could be' manufactired elsewhere and no” business of the FTC; protecting U.S.
*, | still carry “Made. in the USA” if the final consumers from spurious claims is.”
L assemblyoocuned within U.S. borders. . . “'~, The FTC's director of consumer protec-
: *“»vglﬂggbasgcmblyoocuxsmtheUS as well, txon calls fudging t he U.S.-made definition |
all components can be foreign. . . a reflection of the reality of a globalized
" | *So much’ for. truth m,advertmng, - economy. But the real reflection ofa global-
© + |, Obvicusly,’ in an ingly interde- xzed economy would ~be hone%
pendent world, the raw W maerials‘for many ' that'shows the diverse roots oftoday’ scon-
products originate elsewherp. But for 50 sumer" s, not a pohtmllydnven re-
. | years the minimum stz ay forasscrtmgWI’Iteo t! edlcuonary \ 3% dnkd
US orign was that 98% OHR manfag- Publw cdmment on2 theFI‘C‘ szI

turing costs had been maned here.
be accepted until Aug. 11, after it can be .
Products with greater percentages Of for- mplemented, TO comment write: Made in the !

eign components still can pmclaxm nation- P
al loyalty with Ot her labels. “Made in UskR edera’}"f”mdce‘"c”ommma’mﬁ"ﬁ%m S
of U.S. and imported parts, for instance, and Pennsylvania Ave. N. W., Washington,

: But that kmd of hgnmty mth constmers |
'Jor makers of athletic shoes, New Balance |

“U.S. content: 60%.” . @~ » D.C. 20580.
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